
2010 
UF Campaign for Charities



What is the UF Campaign for Charities?

• The official UF multi-agency charitable 
fundraising drive

• Allows employees to give through payroll 
deduction, cash, check, credit card, stock



SEC School 
Campaign Comparison



Other Large Universities
University Student Body Campaign Donations
Florida State University 40,000 $410,000 

Indiana University 42,000 $760,000 

Michigan State 47,000 $591,971 

North Carolina State 31,000 $525,000 

Ohio State University 55,000 $1,100,000 

Penn State University 45,000 $900,000 

Purdue University 40,000 $730,000 

University of Florida 50,000+ $1,000,000 

University of Georgia 34,000 $400,000 

University of Illinois 41,000 $1,400,000 

University of Michigan 56,000 1,000,000

University of North Carolina 29,000 $814,000 

University of Texas 50,000+ $670,000 

University of Virginia 21,000 815,000



2010
New Name – Same Campaign

UF Community Campaign
becomes



Consistent Campaign 
Theme and Logo



Campaign Leadership

Appointed by the President:
Campaign Chairman:   Dr. Kirby Barrick

Dean - College of Agricultural and Life Sciences 

Leadership Chairman:   Dr. Cammy Abernathy
Dean - College of Engineering



Planning Committee 
Appointed by the President

• Oversees UFCC in accordance with UF regulations

• Determines campaign theme and goal

• Approves campaign logos

• Reviews agencies and determines which will qualify    
for the UFCC



2010 Planning Committee
 Chairmen Dr. Kirby Barrick and Dr. Cammy Abernathy
 Mary Ann Hagler Office of the Registrar

 Erika Henderson UF Foundation

 Dennis Hines College of Medicine

 Lucinda Lavelli Dean – College of Fine Arts

 Derrick Bacon Asst Dir. Bldg Services – Physical Plant Division

 Myra Morgan Student Affairs

 Rebecca Pauly, M.D. Assoc VP, Assoc Prof  – College of Medicine

 Dr. John Wright Dean – College of Journalism

 Barbara Wingo General Counsel (Ex-Officio)    

 Susan Crowley Asst VP Community Relations                                        
UFCC Executive Director



Steering Committee is Selected
The        of the UFCC!

Deans and VPs appoint two 
steering committee members 
from each college or unit.

These people run the 
campaigns in their areas and 
recruit coordinators to assist.



Campaign Goal – Set by Planning Committee 

2010 Goal:

$1,100,000.00

Boys & Girls Club Ronald McDonald House



Agency Application and Review Process

To be considered for the         
UFCC, an agency must:

•Be a nonprofit agency and must address 
health, social service, diversity, relief, 
development, and environmental issues of 
local importance

•Provide services directly benefiting 
people residing in Alachua and 
surrounding counties.

•Have operating/fundraising expense less 
than 25% of their budget. (75% of funds 
should go to program costs)Alachua County 

Conservation Trust



Agency Application and Review Process-cont

•UFCC agency applications are available in late 
December of each year

• Applications are due to Community Relations office 
by February 1 of each year

• Planning Committee 
reviews applications 
in March  

• Agencies denied or 
conditionally approve may appeal in April

Diabetes Research Institute Foundation, Inc.



2010 Campaign will support 86 Agencies:

31 Community Health 
Charities Agencies

38 Independent Agencies
17 United Way Agencies



Contributions to the campaign can be:

Designated to a specific agency or 
agencies

Given as an undesignated donation

Campaign Contributions

Alachua County Humane Society 
& Gainesville Pet Rescue



Distribution of Donations

Contributions to the UFCC that are not designated to 
a specific agency are distributed by the campaign 
based on the percentage of designated funds given 
to each agency. 

For example, if an agency received .5% of the 
campaign total in specific designations, .5% of the 
undesignated funds have been earned by that 
agency.



Funds are distributed according to 
UFCC regulation as follows:

Independent Agencies receive the funds that 
have been specifically designated to them and 
receive their earned percentage of the undesignated 
funds.

Community Health Charities receives the funds 
that have been specifically designated to them and  
all undesignated funds earned by their agencies and 
distributes these - as earned - to the agencies.



United Way receives all undesignated funds 
earned by their United Way agencies. 

These funds are distributed through United Way's 
community impact fund to selected agencies and 
programs. 

The selection process is overseen by a group of 
volunteers who evaluate program outcomes, impacts 
and budgets to ensure that United Way funds are 
directed at programs creating measurable results in 
the local community.



Leadership Campaign
Aug 30th – Sept 17th

Hope – Horses helping PEople

Leadership Campaign Target Group:
Those who gave > $500 in 2009

 Those who did not give in 2009, 
but have salaries > $50,000.00

Note: Campaign website can be accessed by all 
employees beginning with the Leadership Campaign



Leadership Donors Brochure



General Campaign
Oct 4th – Oct 22nd

Sept 27th – Introductory Email

Oct 4th – “First opportunity to give” Email

Oct 11th – “Second opportunity to give” Email

Oct 18th – “Last opportunity to give” Email

Haven Hospice



Rollover of Pledges
Pledges made by payroll deduction will rollover to the 

following year unless:

•The pledge is stopped mid-year with the UF office 
of Human Resources (Kate Burch 273-1729)

OR 

•The donor elects to not renew the pledge for the 
following year - using the online system.



• The UFCC uses “Truist” 
donation software developed 
by United Way in conjunction 
with Microsoft

• UF employees who do not 
have emails will receive 
preprinted paper pledge 
cards.

UFCC Online Campaign



How Does Online Pledging Work?

You can start the giving process:
•By clicking on the 
www.ufcc.ufl.edu link in the UFCC 
Email 
•By going to www.ufcc.ufl.edu and 
clicking “pledge now.” 

•Or by going to the myUFL 
secure sign on, My Self 
Service, and then to the 
UFCC Sign On which leads to 
the UFCC pledging site.

http://www.ufcc.ufl.edu/�
http://www.ufcc.ufl.edu/�




Campaign 
Homepage:

Message from 
the Chairman or 
the Leadership 
Chairman







UFCC Website: www.ufcc.ufl.edu



Campaign PR/Marketing

Posters: Can be printed from 
www.ufcc.ufl.edu

Postcards: mailed to 
all employees

In addition – campaign announcements will 
appear on the UF splash pages, on the UF 
marquees and in Inside UF



Please Support the 2010 UFCC
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